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With the Thursday, Sept. 1 
start of the 2022-2023 school 
year less than two weeks away, 
the Williams Bay Board of Ed-
ucation met in special session 
Aug. 19 to address the fast 
summertime growth in enroll-
ment for the district’s all-day 
four-year-old kindergarten 
program.

As of the meeting, district 
administrator Dr. William 
White reported that 45 stu-
dents were enrolled in Williams 
Bay’s full-day 4K program for 
the upcoming school year, ne-
cessitating the addition of a 
third 4K classroom.

“Having 45 4K’ers is cer-
tainly a good thing,” he noted. 
“It creates the opportunity to 
hire staff to add to our family.”

Board of Education clerk Ed 
Nichols called the rise in 4K 
enrollment a “very good thing” 
for the Williams Bay School 
District. 

“This is exactly what we 
wanted to have happen—of-
fering 4K and being able to see 
more kids coming into the dis-
trict,” he noted. “Our goal now 
is that we meet their needs, 
exceed their needs, and keep 
them in the district.”

District business director 
Jennifer Frederick reported 
Williams Bay School has 
achieved “an amazing reten-
tion rate” for students staying 
with the district as they transi-
tion from grade to grade.

“It’s 96% and higher, which 
is fantastic,” she said.

In response to questioning 
by board treasurer Dr. Pat-
rick Peyer, elementary prin-
cipal Dr. Ali Bond reported 
that only 32 4K students had 
been registered following the 
school’s two 4K round-up and 
screening sessions on Feb.16 
and March 16, with more 4K 
students being enrolled “as the 
summer progressed” and “they 
(registrations) keep coming.”

School 
adds third 
4K class
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In emergency situations, min-
utes — and even mere seconds — 
can make the precious thin-line 
difference between life and death.

Two Geneva Lake Water Safety 
Patrol lifeguards — Kristin Van-
dusseldorp and Brendan Forrest 
— were recently feted by Fontana 
village president Patrick Kenny 
and the Fontana Village Board for 
their lifesaving response in two 
separate June incidents at Fon-
tana Beach, located on the west-
ern shore of Geneva Lake.

At the Aug. 1 village board 
meeting, Vandusseldorp and For-
rest were presented by Kenny with 

framed Life Saving Award certif-
icates for their “heroic and life 
saving actions,” Vandusseldorp 
for a June 28 incident and Forrest 
for a June 30 incident.

“With your quick thinking and 
recognition of the severity of the 
emergency taking place, you di-
rectly impacted the saving of … 
life,” Kenny said in presenting the 
awards. “A failure to act or lack of 
action could have led to a tragic 
outcome without your interven-
tion. Thank you so much.”

Founded in 1920, the Williams 
Bay-based Geneva Lake Water 
Safety Patrol is a private non-
profit 501©(3) organization that 
relies heavily on private dona-
tions to fund its operations. Em-
ploying a staff of more than 80 
people, Geneva Lake Water Safety 
Patrol operations include six Wa-
ter Safety Patrol boats providing 
rescue operations, boater assis-

tance and enhancement of law 
enforcement through education; 
lifeguard services at 12 locations 
around Geneva Lake; lifeguard 
training; and swimming and boat-
ing safety classes.

Prudden tenders 
resignation

Longtime village board trustee 
David Prudden, chair of the 
board’s Protection Committee, 
announced his resignation from 
the board, effective Aug. 10. 

“Time goes on and we have 
to move on,” said Prudden, who 
also served on the board’s Plan 
Commission, Community De-
velopment Authority (CDA) and 
Human Resources Committee.

The board “regretfully” ap-
proved Prudden’s resignation.

‘Heroic and life saving actions’
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Geneva Lake Water Safety Patrol employees Kristin Vandusseldorp 
(left) and Brendan Forrest (right) were honored by Fontana village 
president Patrick Kenny (center) at the August Fontana Village Board 
meeting for their lifesaving response in two separate June incidents 
at Fontana Beach. Said Kenny in presenting framed Life Saving Award 
certificates, “With your quick thinking and recognition of the severity of 
the emergency taking place, you directly impacted the saving of … life. A 
failure to act or lack of action could have led to a tragic outcome without 
your intervention. Thank you so much.”
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“Oh, I wish I were an Oscar 
Mayer Wiener, that is what I’d 
truly like to be-ee-ee. ‘Cause if 
I were an Oscar Mayer Wiener, 
everyone would be in love with 
me.”—“The Wiener Song,” Richard 
Trentlage, 1962.

There are few things more 
quintessentially American than 
the popular summer triple play of 
baseball, hot dogs and apple pie.

And when my thoughts turn to 
grilling hot dogs in the lazy, hazy, 
crazy dog days of summer, the 
machinations of my mind also 
conjure up nostalgic images of 
the original Wisconsin “Lambo-
rgwienie” — Oscar Mayer’s iconic 
Wienermobile.

‘Oh, I wish I were...’ 
It’s a modern day “Odd Couple” 

pairing if there ever was one. She 
likes to top her hot dogs with sau-
erkraut. He likes to eat his smoth-
ered with nacho cheese.

All of which begs a modern-day 
riff on narrator William Wood-

son’s solemnly-intoned classic 
“Odd Couple” intro question: 
“Can two Oscar Mayer ‘Hotdog-
gers’ with an appetite for adven-
ture share a 27-foot gull-winged 
Wienermobile without driving 
each other crazy?” 

No buns about it, my inquir-
ing mind was wanting to know 
when I crossed paths Aug. 18 with 
“WEENR,” one of six Oscar Mayer 
Wienermobiles cruising the coun-
try year-round, fair weather or 
foul.

My mind creatively awash with 
wienie-related puns in this dog-
eat-dog journalistic era, I was 
relishing the opportunity to pro-
fessionally cut the mustard as I 
capitalized on the opportunity to 
ketchup with Oscar Mayer Hot-
dogger brand ambassadors Kath-
erine “Sauerkraut Kat” Abraham 
and “Cookout Christian” Jabbar 
during their stop at Daniels Foods 
in Walworth as part of the super-
market’s centennial celebration.

Given the Wienermobile’s leg-
acy Badger State roots, Hotdog-
gers are trained at Oscar Mayer’s 

“Hot Dog High” in Madison. 
The company’s 35th Hot Dog 

High graduating class numbered 
four men and eight women, recent 
college graduates from across the 
country with degrees in public 
relations, journalism, communi-
cations, advertising or marketing, 
though applicants are not limited 
to those degrees.

Newly-graduated with their 
“dogree” diplomas in hand from 
the intensive two-week Hog Dog 
High training program, “fresh 
meat” duo Abraham and Jab-
bar are in the second month of 
their year-long June 2022-June 
2023 stint driving a 7-ton, yel-
low-banded Wienermobile, the 
1936 Depression-era marketing 
brainchild of Oscar Mayer nephew 
Carl G. Mayer.

Since the 1988 establishment 
of the Hotdogger brand am-
bassador program, nearly 450 
newly-minted college graduates 
have launched their professional 
careers pulling year-long mar-
keting and public relations stints 
with Oscar Mayer, leaving a trail 

of red-and-yellow wiener whis-
tles and punchy, one-liner hot dog 
puns wherever they go.

For a lucky select few like Abra-
ham and Jabbar, it’s the ultimate 
epic road trip travel adventure — 
driving a giant hot dog and seeing 
the country in pursuit of “bunder-
ful” adventures.

Oh, to be young again. Being a 
Hotdogger is in my B-O-L-O-D-
N-A! 

Graduating from college in 
1987, I missed the opportunity to 
be a Hotdogger by a year. Franks a 
BUNch! 

As a lifelong Charles Kuralt 
wannabe with a nomadic adven-
ture travel itch just waiting to be 
scratched, it’s an opportunity I 
would have jumped at — living a 
mini-celebrity existence as Relish 
Ricky, riding “shotbun” in Oscar 
Mayer’s larger-than-life Amer-
ican pop culture “Wieniebago,” 
tossing wiener whistles like penny 
candy to adoring fans along Amer-
ica’s highways and byways. 

Hot diggity dog!
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It’s a dog-eat-dog world as Walworth residents Chris Schultz (pictured) and Kathy Jaster brought their three-month-old dachshund, Molly, to see 
the Oscar Mayer Wienermobile during an Aug. 18 promotional stop at Daniels Foods in Walworth. Said Jaster, “We ... thought we gotta have the 
wiener dog by the Wienermobile. We thought it would make some good pictures, just to have fun.”

sHOOtIng tHe (LaKe) BReeZe

Oscar Mayer ‘Hotdoggers’ get frank about life in Walworth visit

WILLIaMs Bay 

Board approves hiring 
4K teachers to help 
growing program

FOntana

Village Board  
honors two Fontana 
Beach lifeguards
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In exchange for their salary, 
insurance and a weekly travel ex-
pense stipend, Hotdoggers work 
their buns off five days a week mak-
ing appearances at grocery stores, 
farmers markets, nonprofit orga-
nizations, community events and 
food shows, averaging some 500 
miles a week. 

“We haul buns everywhere,” 
Abraham said.

You wouldn’t know it by look-
ing at it, but the Wienermobile is, 
at heart, a rolling public relations 
firm, with Abraham and Jabbar 
organizing promotions, contrib-
uting to brand social content, and 
pitching stories to TV, radio and 
print media as they travel.

“It’s basically a P.R. firm on 
wheels in a giant hot dog,” Abra-
ham said. 

Getting into the groove of their 
year-long tour of duty in Os-
car Mayer’s promotional wiener 
wagon, the Hotdogger duo, quite 
frankly, are having a doggone good 
time “meating” new people wher-
ever they go. 

A native of Lubbock, Texas and 
a marketing graduate of the Uni-
versity of Texas-Austin, Abraham 
comes to the job with a background 
of having done improv comedy on 
the side for two troupes during 
college.

“It’s really a dream job, a job like 
no other and the best job in the 
world I’d say,” Abraham said of the 
“wienerful” experience of being a 
Hotdogger. “There’s no day like the 
other. They came and recruited at 
my school and I was hooked. It’s 
really the best way to see the coun-
try — from the view of an American 
icon itself. There’s nothing like it. 
It’s a real honor to get to explore the 
world like this. You’re bringing joy 
to people wherever you go. It’s a 
beautiful thing.” 

Philadelphia native Jabbar, a 
marketing graduate of Penn State 
University, agrees.

“It’s the best job that I could 
ask for,” he said. “It’s a lot of fun. 
The best part of the job is meeting 
so many different kinds of people 
that you probably wouldn’t oth-
erwise meet. We’re very honored, 
very ‘lucky dogs’ as we say, to be 
chosen to drive the Wienermobile. 
It’s super.” 

Jabbar signed up after Oscar 
Mayer made a recruiting visit at 
Penn State.

“I had never heard of the Wie-
nermobile before, I didn’t know 
what it was,” he recalled. “They 
gave their spiel and I was like, ‘This 
is the most amazing thing ever. I 
have to do this.’ And so I applied. 
I had always wanted to travel the 
country and meet new people. To 
do it through one of the biggest 
American icons in the world is 
amazing — see new places, meet 
new people and bring smiles to 
people. What better job can you 
have than to make people happy?”

With scores of people honking, 
waving and flashing thumbs-up on 
the road, the head-turning “com-
pany car” brings “miles of smiles” 
joy wherever it goes.

A big draw 
A rolling spectacle worthy of leg-

endary American showman Phin-
eas T. Barnum, the Wienermobile 
is, unquestionably, a people-mag-
net, drawing both the awe-struck 

young and the nostalgic young-at-
heart yearning for a taste for yes-
teryear, all eager for selfies with the 
Wienermobile and the Hotdogger 
duo, as well as the chance to score 
free tchotchke, including the tune-
ful plastic wiener whistles that 
have been a beloved Oscar Mayer 
marketing staple since 1952.

“The kids, obviously, love it, but 
a lot of times the adults are more 
excited about it because they 
grew up with it,” Jabbar said. “We 
can bring back those memories, 
that nostalgia, those ‘I remember 
when…’ moments for people. It’s a 
lot of fun, and an honor really.”

Indeed, when each of the half-
dozen barbe-cute Wienermobiles 
makes one of its 1,200-plus sched-
uled annual stops, everyone walks 
away a wiener — er, winner.

The early birds to see the Wie-
nermobile at Daniels Foods got 
to spin the “everyone’s a wiener” 
prize wheel for a variety of Oscar 
Mayer swag including t-shirts, 
hats, cups and sunglasses.

Among those coming out to see 
the Wienermobile on Aug. 18 was 
Grace Hirte of Delavan.

“The Wienermobile has just 

been around for so long, it’s a part 
of history — it’s just so doggone 
cute, the commercials growing up 
were so fun, and I actually do like 
hot dogs,” she said. “It’s a great part 
of Americana and I love it. For an 
opportunity to see it this close to 
home, I just had to stop, take a look 
and take a picture.”

Also in the crowd of Wienermo-
bile fans was Steve Hackman of 
Walworth, who last saw the Wie-
nermobile multiple iterations ago 
in 1956 at St. Charles, Ill. when he 
was in grade school.

“I couldn’t forget it,” he recalled 
of the experience, which included 
an appearance by popular midget 
Oscar Mayer chef mascot Little 
Oscar. “There were so many happy 
faces. Everybody was happy back 
then to see it. It was so neat, such 
a good time. And I’m glad I’m here 
again. It’s the same way now.”

Among those seeing the Wie-
nermobile for the first time were 
young brothers Jeffery and Jacob 
Wogacik, of Sharon.

“It’s unique and interesting,” 
said Jacob, who noted he “maybe” 
would consider becoming a Hot-
dogger, saying “time will tell.”

Jacob he liked the bright orange 
and yellow colors of the Wiener-
mobile, adding that driving the 
Wienermobile some day “would 
be really cool.”

Chris Schultz and Kathy Jaster 
of Walworth brought their three-
month-old dachshund, Molly.

“We gotta have the wiener dog 
by the Wienermobile,” Jaster said. 
“We thought it would make some 
good pictures, just to have fun.”

Blake and Tyler Daniels, the 
fourth generation at the helm of 
independent, family-owned Dan-
iels Foods, a Sentry-affiliated su-
permarket with stores in Walworth 
and Janesville, grilled up some 800 
Oscar Mayer wieners at the flag-
ship Walworth store for hungry 
shoppers and Wienermobile fans.

“The Wienermobile was very 
well received by everyone,” Blake 
said. “It is a spectacle that cannot 
be ignored. We haven’t seen the 
Wienermobile since 2016, so it was 
great to have it at the store for the 
encore of our anniversary sale. The 
Wienermobile, free swag and hot 
dogs was definitely a boost to our 
typical Thursday.”

Cutting the mustard 
Each year, thousands of appli-

cants vie for the 0.17% chance 
of being selected as one of Oscar 
Mayer’s 12 goodwill ambassador 
Hotdoggers – regional teams of 
two fanning across the country 
in the company’s fleet of six cus-
tom-made Wienermobiles.

“It’s statistically harder to be-
come a Hotdogger than to get in an 
Ivy League school,” Jabbar noted. 

After six months on the job, Hot-
doggers are assigned new regions 
and new partners. By the end of 
their year-long 100% travel stint 
with the company, Hotdoggers 
will have visited some 20-30 states 
with the Wienermobile.

“It’s a coast-to-coast wienie 
roast,” Jabbar said.

After her tour of duty wraps up 
next June, Abraham plans to pursue 
advertising as a career.

“It’s hard to imagine any job be-
ing as good, but I’m planning on 
going into advertising – if I cut the 
mustard,” she deadpans.

Jabbar, meanwhile, plans to go 
into sports marketing after his 
Hotdogger days draw to a close.

Being Hotdoggers, they say, will 
provide a “frank-tastic” jump-
start for their fledgling professional 
careers — and that’s no bologna.

“When we go into any com-
munity, part of our job is to make 
connections — create stories, cre-
ate memories for people,” Abra-
ham said. “It’s the most intimate 
form of marketing you can do and 
the most on-the-ground. It’s an 
experience like no other, dealing 
with national media to local me-
dia to just getting lucky and some-
body making a viral video. It’s a real 
combination of everything that you 
probably would need to know in the 
marketing world. That’s what I’m 
hoping and leaning on.”

Jabbar agrees.
“I think it’ll help profession-

ally — and in life,” he said. “We’re 
meeting all kinds of people from 
all walks of life that maybe we 
wouldn’t have if we didn’t have 
this job. We’re running our own 
P.R. firm here. Being spokespeo-
ple for the Wienermobile, for Oscar 
Mayer, teaches you how to repre-
sent yourself in both a professional 
and a fun way.”

As for me, forget the fancy red 
sports car. I’m setting my middle 
age crisis sights on hitting the open 
road behind the wheel of WEENR, 
hoping 15 years volunteering be-
hind the wheel of ambulance and 
fire apparatus will help Oscar 
Mayer officials overlook the in-
creasingly vintage 1987 date on 
my diploma from Marquette Uni-
versity. Chatting with Jabbar be-
side the Wienermobile, I throw out 
buns and buns of hot dog-related 
puns like Bob Hope throwing out 
one-liners at a U.S.O. show. 

“You’re better at this than me,” 
Jabbar said.

I ask Jabbar if Oscar Mayer takes 
57-year-old Wienermobile Hot-
dogger wannabes.

“You can always apply,” he said. 
“Applications open in January, but 
typically it’s for, like, recent-ish 
college graduates. But anyone can 
apply though, anyone can apply.”

I guess it’ll depend on what 
Oscar Mayer’s definition of “re-
cent-ish” is.

“You might really floor them,” 
Jabbar said. “Who knows?”

“Oh, I wish I were an Oscar Mayer 
Wienermobile driver, that it what 
I’d truly like to be-ee-ee…”
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Bond reported that total en-
rollment to date at Grades 3K-5 
Williams Bay Elementary School 
stands at 325 students.

Looking to maintain the 
district’s 15:1 or less 4K stu-
dent-teacher ratio, board mem-
bers at White’s behest approved 
the addition of a full-time 4K 
teaching position and a 37.5 
hours per week 4K teacher’s 
assistant position in support 
of adding a third 4K classroom 
at Williams Bay Elementary 
School, 250 Theatre Rd.

“I think it’s a smart move, 
having three sections,” Bond 
said, noting the full-day 4K pro-
gram has proven popular with 
parents. “People appreciate the 
full-day 4K. If we didn’t offer it 
they would be going somewhere 
else...”

White said the staffing lev-
els for the additional third 4K 
classroom would provide “con-
sistency and equity between the 
three classrooms at Wiliams Bay 
Elementary.”

Social worker position 
approved 

Looking to meet growing 

student needs for school social 
worker services, the Williams 
Bay Board of Education approved 
creation of a $19,080 60% full-
time equivalent (FTE) social 
worker position that would 
be shared by the Williams Bay 
School District and the Geneva 
Joint 4 School District (Woods 
School).

Under the shared services 
plan, the social worker would 
spend two days per week in the 
Williams Bay School District and 
one day at Grades 4K-8 Woods 
School, N2575 Snake Rd., Lake 
Geneva.

Williams Bay will pay a $12,720 
cost-share for the position and 

Geneva Joint 4 will pay a $6,360 
cost-share.

Personnel transactions 
In related news on Aug. 19, 

school board members approved 
several personnel transactions 
in the run-up to the Thursday, 
Sept. 1 start of the 2022-2023 
school year in Williams Bay.

Approved hirings include: 
Williams Bay resident Amy 
Marten to fill the district’s 
newly-approved 4K teaching 
position; Williams Bay resident 
Rebecca Knowles, a past dis-
trict substitute teacher, to fill 
the newly-approved 4K teach-
ing assistant position; and Beloit 

resident Alishe Crosby, a recent 
University of Whitewater grad-
uate, to fill the newly-approved 
shared 0.6 FTE social worker 
position.

Board members also approved 
the resignation of first grade 
teacher Carrie Lyga, contingent 
on her payment of $1,500 in con-
tract liquidation fees to the Wil-
liams Bay School District.

Lyga, a first grade teacher at 
Williams Bay Elementary School 
since 2004, tendered her resig-
nation to take a position with 
the Elkhorn Area School Dis-
trict, where her husband Jon is a 
middle school special education 
teacher.

Bay
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“We’ll miss you,” Kenny told 
Prudden. “Thank you for your 
service and everything you’ve 
done over the years. Enjoy your-
self in your next life.”

Prudden had served on the 
board since first elected as a 
trustee in 2013.

Admitting he was “teary-
eyed,” Prudden called his nine 
years of “heart-felt” service on 
the village board “a really good 
experience,” wishing the board 

and village administration “the 
best” in the future.

Kenny reported to the board 
that three individuals had ex-
pressed an interest in filling 
Prudden’s seat for the remainder 
of his board term — Prudden’s 
brother-in-law Tom Marek,  
a citizen member of the village’s 
Finance Committee; Cindy Wil-
son, citizen chair of the village’s 
Joint Extraterritorial Zoning 
Committee with the Town of 
Linn and Town of Walworth; 
and citizen Finance Committee 
member Rob Rowe.

The board approved Kenny’s 

appointment of Marek effective 
Aug. 11 to fill the remainder of 
Prudden’s term. 

Other news
In other developments at the 

Aug. 1 Fontana Village Board 
meeting, trustees approved:

 � A concept for the conver-
sion of the Fontana Fire De-
partment’s meeting room into 
a bunk room at a cost not to 
exceed $24,760, with the ex-
pectation that a final contract 
would be brought to the board 
for review

 � A memorial tree permit 

application for Jeff Persin and 
Tom Rowell on behalf of Dan 
Dosen, and a memorial tree 
permit application for Francine  
Tuite on behalf of Mary and Peter  
Williams, for accolade cherry 
trees or eastern redbud trees on 
Fontana Boulevard.

 � A Walworth County Public 
Works mutual aid agreement. 

 � A resolution setting a $100 
fireworks permit fee.

 � A switch in building in-
spector office hours from Tues-
days and Fridays to Mondays and 
Wednesdays from 8-9:30 a.m.

 � Moving all village gov-

ernment email addresses to 
.gov top-level domain suffix 
for safety and security rea-
sons at the recommendation  
of the Wisconsin Elections 
Commission.

 � Increasing the number of 
hours in the village’s contract 
with Municipal Code Enforce-
ment from a not-to-exceed 
threshold of 12 hours per week 
to a not-ot-exceed threshold  
of 20 hours per week.

 � A Town of Linn request to 
waive the village’s $350 condi-
tional use permit (CUP) appli-
cation fee.

Fontana
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area emergency services personnel enjoyed a light-hearted moment between run calls when they visited the 
Oscar Mayer Wienermobile during its aug. 18 appearance at daniels Foods in Walworth. Pictured from left are 
eMts eric Olsen and Jay Buchanan, eMR Jessica grabowski and aeMt Molly Forstrom.

taking a selfie photo for posterity, grace Hirte of delavan was among the more than 800 area residents and 
visitors stopping by to see the iconic Oscar Mayer Wienermobile during its five-hour aug. 18 stop at sentry-
affiliated daniels Foods in Walworth. said Hirte, “the Wienermobile has just been around so long, it’s a part of 
history ... the commercials growing up were fun, and I actually do like hot dogs. It’s a great part of americana 
and I love it. For an opportunity to see it this close to home, I just had to stop, take a look and take a picture.”
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